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Letter from the Chairman

ForSPG2024wasa year markedby notable achievementsand changeghat havereinforcedour positionasleadersin the packaging
industry Fromour expansiorno our strategicalliancesthis yearwe stroveto deliverinnovativeand sustainablesolutions,prioritising
proximity and personalisectlientcare

Thisyear, we took a major leap forward in our internationalisationstrategy by expandingour presencein key markets,suchasthe
United Kingdom, Italy, France and Greece Onboarding new representativesin these regions was key to consolidatingtrade
relationshipsjncreasingour marketshareand ensuringour productsreacha greaternumberof clientsaroundthe world.

By purchasingRotor Print, we strengthenedour position in the global market and broadenedour capabilities By integrating the
facilitiesinto our existingoperations,includinglSO15378and GMPcertified cleanroomswe havebeenableto positionourselvesasa
leadingsupplierof medicaland pharmaceuticaproduct packagingand meet the mostdemandingof quality, safetyand sustainability
standards Not only doesthis collaborationgive our clientsthe option of more innovative solutions,but it alsofortifies our shared

commitmentto excellence

2024 wasa year of significantregulatorychangedor the packagingndustry at national and Europeanlevel, with the aim of making
packagingnore sustainabledecreasingvasteand harmonisingulesacrosshe Europeanunion In this regard,we are channellingall
efforts into meeting the legal requirementsfor ExtendedProducerResponsibilitEPR)recyclabilityand the recyclingrate of our

products

In 2024 we gainedconsiderableground in our commitmentto sustainability We investedin modernisingour production processesby purchasingnew and more efficient
machinery Thistechnologicalupdate hasoptimisedour operative capacity,and we now consumelessenergyto manufacturethe sameamount of material or, in somecases,
evenduplicateproduction We managedto significantlyincreasethe percentageof recycledwaste, reaching70% We continueto broadenour sustainablematerialsportfolio

and havepositionedourselvesasthe APEBupplierwith the highestrate of recycledcontentin its products

Theseachievementsare the result of the effort made by the organisationand its steadfastcommitmentto anindustrythat is engagedn the manufactureof more sustainable
packagingnddecreasinghe amountof wastethat isgenerated

We had an evengreaterpositiveimpacton our localcommunitythrough new collaborationswith localentities and freshsponsorshipshat supportyoungpeopleand givethem
their first taste of employmentthroughwork experiencen our facilities

We havemadeadditionsto our work-life balancemeasureswith the aim of improvingemployeewellbeing,whichisa corecompanyvalue

We ended2024by intensifyingour endeavoursand reinforcingour commitmentto sustainability
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1. Introduction

ThisNon-Financialnformation Statement(hereinafterNFISwaswritten in accordance
with Act 11/20180f 28 Decemberwhich amendsthe Codeof Commercethe revised
text of the SpanishCompaniesAct approvedby RoyallLegislativeDecreel/20100f 2

July and Act 22/2015 of 20 July on Statutory Audits as regards non-financial
information and diversity (supersedingRoyal Legislative Decree 18/2017 of 24

November)

Asprovidedfor in Act11/20180f 28 DecembercertaincompaniesjncludingSPGroup,
must include an NFISin their managementreport or provide this information
separatelyensuringthis is stated clearlyin their managementeport. Theinformation
in the report must explainthe evolution, resultsand situation of the group and the
Impact of its activity with regardsto, at the very least, environmental and social
matters, respectfor humanrights andthe fight againstcorruption and bribery, aswell
as information on personnel,including any measurestaken to promote equality of
treatment and of opportunities for men and women, to prevent discrimination,for
inclusionof peoplewith disabilities,and on universalaccessibility

Asprovidedfor in article 49.6.e) of the Codeof Commercantroducedby Act11/2018
GlobalReportinginitiative (GRIstandardswere usedto calculatethe key non-financial
indicatorsindicatedin this NFIS

The financial and non-financial information was taken from accounting and
documentaryrecords, regulationsand/or internal proceduresestablishedby the SP
GroupBoardof Directors,whichis responsiblefor identifyingthe risksassociatedvith
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financial and non-financial information, and designing and implementing the
company'scontrol system

SPGroup (hereinafter SPGor group), comprisingPlastienvaseSL and its subsidiary
companiesjncorporatesits Non-Financialnformation Statementin an appendixto the
ManagementReportaccompanyinghe 2024consolidatedannualaccounts




1.1. Business model

a) Businesenvironmentand scopeof activity

The SPGheadquartersare located in Villarrubia (Cordoba,Spain)and, sinceit was
establishedn 1985 the companyhasbeenanindependent,leadingSpanisilcompany
in the flexible packagingndustry SPGmainly suppliesits productsto the nationaland
international food industry, as well as non-food industries (hygiene, healthcare
products,automation,cosmeticsand others)

The 3 NP dhudidassactivity includes manufacture and transformation of flexible
plastic sales imports and exports and printing onto a range of polymers,such as
polyethylene, multi-materials and derivatives,and paper Our experiencemeanswe
are a benchmark company in the field of manufacture of materials for flexible
packaging

Letusstressthat SPGhasbeenmanufacturingflexible packagindor 39 years It isnot a
matter of chance therefore, that we understandthat, when it comesto flexibility, it is
our flexibility to adapt to our Of A Sgedsdh@t truly counts The latest printing
techniguesand continuousproduct and production processinnovationsmeanwe can
respondefficientlyto whateverthe marketneeds

From our five manufacturingfacilities located strategicallyin Spainand France,we
offer our clientsthe widest range of flexible packagingon the market We have the
capacityto respondto our Of A 8eédsa Q

We aim to offer our clientscustomisedindustrial packagingsolutionsand utilise close
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client collaborationto position ourselvesasthe leadinggroup in the market with the
sharedgoalof guaranteeingconsumerghe bestpossibleexperience

The group's businessactivity extends principally acrossseveral Europeancountries,
amongwhich Spainand Franceplay a key role. Our lines of businessare explained
hereunder




1.1. Business model

Printed material

At €102,173336 of the volumeof businessand 59%o0f the 3 N2 datddvarin 20246 @2,722,430 of the volumeof businessand 54%of the 3 N2 datddvarin 2023, this segment

of activity constitutesthe largestportion of the group'sactivity andincludesthe three printing systemsexplainedbelow.
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Thisis a versatile, high-speedprinting technique It can
be usedwith any material, offering high-quality graphics
that transferverydetailedimagesand blends,usingup to

9 colours
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ROTOGRAVURE

The rotogravure technique uses inks that are high in
intensity and achievea beautifully glossyquality finish,
even with complex and detailed images This is why
rotogravureis an excellentoption for designswith alarge
amountof blendingandfor longruns.
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DIGITAL

Digital printing makesit possibleto personalisedesigns
one by one. Thistechnique can turn packaginginto a
marketingand communicationtool to achieveenhanced
versatility thanks to designsthat go straight from the
computer to the machine Thesystemis ideal for short
and very short runs from 1,000 m? upwards, and is
perfect for one-off seasonakcampaignspromotions and
markettests

Digital printing does not require plates or any added
extras, with designsbeing reproduceddirectly from the
computer using 7 inks. The quality is very high and
comparableto systemssuchasrotogravure

FLEXOGRAPHY

Thisflexible printing techniqueis perfectfor designshat
require intense and brilliant tones in medium and large
print runs from 15,000 m? upwardswith a high printing
speed Flexographyprinting requiresprinting plateswith
raisedimagesthat createthe printing area

It is a rotational printing technique that transfers the
imagedirectly onto the mediumand, sinceit isincredibly
flexible and adaptable,it can be used on any type of
materialor flexible substrate




1.1. Business model

Non-printed material

Fromarevenueperspectivethisisthe 3 NB ddc#hdsegmentof activity andaccountsfor 41%of the 3 N2 dabdovarande71,019,124 of the volumeof businessn 2024(46%
of the group'sturnover and €79,011,218 of the volume of businessin 2023. For any company,product packagingsolutionsare part of the marketing strategy value chain

Choosinghe verybestsolutioniskeyto ensuringproductsare adequatelypackagedand preserved

1
\/%o

A\

It is our main goalto provide our clientswith the broadestpossiblerangeof personalisedsolutionsfor industrial packagingpf food and non-food products Assuch,our range
includesrigid, semtrigid, flexible, flexible with a metallicfinish, and flexible with aluminiumpackagingolutions Furthermore,our leadingexpertsare committed to finding new

solutionsandimprovingthe quality of our products
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1.1. Business model
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1.1. Business model

b) Organisationand structure

Organisationalkstructure

SPdsagroupof companiespf which PlastienvaseSL isthe parentcompany Theorganisationchartisindicatedbelow.

Plastienvase, S.L.

Plastienvase Francia, S.A.R Rotor Print, S.L.
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1.1. Business model
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1.1. Business model

The 3 NB dzed@cquartersare located in Villarrubia, Cordoba(Spain)and it has two
facilities (Villarrubiaand Espiel)in that province and one facility in Arras (France) A
further two facilities in Olost, Barcelona(Spain)were acquired in 2024 The total
numberof employeedor the periodwas778(633in 2023.

Non -Financial Information Statement




1.1. Business model

Objectivesand strategies

Our businessphilosophyis to provide our clientswith the broadestpossiblerange of
customsolutionsfor industrial packagingWith this in mind, we work closelywith our
clientsto achievethe commongoal of guaranteeingheir consumergshe bestpossible
experience

Oneof our main rolesis to preserve,transport and contain food in a mannerthat is
safefor consumersAssuch,SPGnanufacturessingleand multi-layerfilms for usewith
food, and prints them usingflexographyrotogravureanddigital printing systems

With the acquisitionof Rotor Print, SL in July 2024 we added manufacture and
printing of flexible packagindor food andthe pharmaceuticaindustryto our range All
the manufacturingprocessesare carriedout in cleanrooms We use rotogravureand
HDflexographyprinting systems

We have 39 yearsof experienceand SPCGhasdiversifiedto offer productsadaptedto
servethe cosmeticsfood, healthcare automotive,industrial,pharmaceuticalpet food
and personalhygieneindustries
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Strategiclines

{ t Ddngeof materialscanbe usedacrossmanyand variedmarkets We specialisan
the food industry and, as such,we work with manufacturersof fresh, dry and frozen
foods, among others. We also provide solutions for non-food markets, including
personalhygieneand perfumery, automotive products, the pharmaceuticalindustry,
chemicaland biologicalproductsand other non-food products

Values

Ourvaluesembodya philosophythat shapeseverythingwe do.

SN
O
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LY

Ongoing adaptation Human capital  Process quality Loyalty and Flexibility,
and flexibility as our respect for the  adaptability and
driven by client differential organisation efficiency
demand value




1.2. Policies and results

a) Corporate governance, responsibilities and risk managemenindicatedandexplainedin the correspondingsectionsof this report. SPGalsostrivesto

Asthe entity responsiblefor determiningthe 3 N2 adrtd€Xa@policiesand strategies,it
iIsthe Boardof5 A NBb Quiy2oNgstOmaticallydesign assesandreviewthe systemof
corporategovernanceandits applicationby approvinggroupcorporatepolicies

The SPGgovernancemodelis basedon transparencyethics,diligenceand division of
roles among managementbodies with regardsto decision making and execution,
control and monitoring The group's Corporate GovernanceModel stipulates the
activity and behaviourguidelinesthat are alignedwith the principles,commitments
and lines of activity defined in the Code of Conductand explainedin the internal
Policiesand Rules Implementationof the CorporateGovernancesystemleadsto the
establishmentof an internal regulatory framework for the group that is anchoredby
the Articlesof Associatiorand Codeof Ethics

TheArticlesof Associatiomare the generalrulesgoverningoperationof the group and
the Codeof Ethicsis the catalogueof principlesthat the companyadoptsasits basic
rules of conduct for operation The group also has a Code of BusinessConductfor

regulatingcertainfundamentalbehaviourrulesthat are groundedin integrity, honesty,
fair playandlegalcompliance

The different policiesthat SPGappliesto matters of the environment, socialissues,
respectfor humanrights, personneland the fight againstcorruption and bribery are
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improve the quality and safety of its activities by performing internal and external
audits that foster continuous improvement As such, the group is certified in and
adheresto the following ManagemeniSystems
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In December2024 we obtained FSCertification for the purchaseof FSQMix and FSC
Recycledhaperfor the manufactureand sale of spoolsand FSQMix and FS(Recycled
multi-materialpackagindpaper+ film + plastic)usingthe transfersystem

We were also awardedthe ECOVADISealin recognition of our accomplishmentsn
mattersof sustainability




1.2. Policies and results

b) Board of Directors

The Boardof Directorsservesasthe 3 N2 dagd@sigoverningand supervisorybody,
andit adheresto the principlesof GoodCorporateGovernancdor unlistedcompanies
stipulatedin the Codeof GoodPractices

TheBoardof Directorshas5 members

w1 Chairman

w2 ManagingDirectors

w1l BoardMember

w1 Secretarynonboardmember)

The Boardof Directorsservesasthe 3 N2 dagd@sigoverningand supervisorybody,
and its functions are stipulated in the Articles of Association The. 2 | N#hSisient

guidingprincipleisto carryout its dutieswith diligence,loyalty and goodfaith andto
do soin the bestinterestsof the company

c) Codeof conductand principlesof corporateresponsibility

While it is not intended to addressall possiblesituations,SPGhasa code of business
conductthat isdesignedo providea guidancerameworkfor conduct

All SPGemployeesare expectedto alwaysbasetheir actionson two fundamental
principlesof action

wAvoidingconductof anykind that coulddamageor endangerSPGor its reputation.
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wBehavingn alegalandhonestmanner

Thecodealsoincludesthe rulesand principlesto whichthe Groupandits partiesmust
adhere,andit addresseshe following areas:

wCompliancewith the law at all times

wConflictsof interest

wKinship

wConfidentialinformation

wProtectionof companyassets

wQualityin the workplace

wEnhancingliversityandrespectingthe personaldignity of employees
wComplianceawith the codeof conductandits provisions
wGuaranteeingntegrity, no matter what the circumstances

d) Whistleblowingchannel

There is an internal channel at SPGfor reporting, processing,investigating and
resolvinganycomplaintsandincidentsrelatedto the O 2 Y LJI cgded@éonduct



1.3. Key business risks and indicators

a) Stakeholders and communication channels

SPGhas identified its key stakeholderswith the aim of fostering effective commitment,
strategicallyguidingour dialogueand advancingoperationalexcellenceat our organisation With
the needsof the different stakeholdersan mind, we have establisheda set of goalsto address

their demandsanddeliversolutions

b) Materiality matrix

The materiality matrix links the impact of stakeholderson assessmentand decisionswith the
importanceof the organisation'ssconomic,environmentaland socialimpacts,in additionto the
significanceof thoseaspectdo the strategicvisionand prioritiesof the 3 N2 duisi@esactivity.

Basedon conversationswith our stakeholders,we performed a materiality analysiswhich
enhancedour understandingof their expectationsheedsand concerns Assuch,we havebeen
able to analyseand implement a seriesof initiatives that also ensurewe are alignedwith the
latestnationalandregionalenvironmental,socialand corporategovernancaequirements

Thematerialitymatrix shownhereisthe resultof that processof participation
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Importance to stakeholders

Participation in
local communities

o r - - - - - - - - - — — — — /"1
Materiality
| Service in optimum condition . |
| of quality, price and timeliness |
| . Regulatory compliance |
| Regulatory compliance |
. . Due care and communication:
| Health and clarity and agility |
safety
| ’ Financial performance and solvency |
| Good workplace relations |
| Training and professional . . Pollution prevention and |
development efficient use of resources
L — — - - - - = = 4
. Ethical behaviour and good governance
Diversity and equality . kol diti
Stability in the workplace Human rights Wor prace con itions
. y P “ g . and work-life balance

Transparency

. Participation in local communities

. . Sociocultural activities and environmental education

Importance to Grupo Plastienvase business activity

‘ Employment generation and prosperity




2. Environment

SPGs committed to protecting the environment by rationalisingits use of resources
and energy,aswell as preventingany potential soil, air and water pollution. To this

end, our activitiesare managedand carriedout in an efficient and sustainablemanner

We achievethese goals by implementing and sustainingan integrated Quality and

EnvironmentManagementSystembasedon the 1ISO9001, ISO14001and 1ISO50001
standards
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2.1. Current foreseeable impact of activities

We identify and assesshe environmentalfactorsthat affect our activityandwe analysethe impactthey haveandthe hazardshey pose Thisincludesaspectsuchas

43\

Consumption of fossil Decreasing consumption of plastic Accidental spillages (inks and toner) Consumption of raw Waste generation and
fuels and Cgpemissions and use of virgin, reformulated that have a direct impact on soil materials and natural management (inks, toner,
or mono-materials in our production contamination and surface water resources, (water, energy, glue, etc.)
process and end products etc.)

X
%
12

Noise generation

Bythe sametoken,the 3 N2 ddn¥ekdatedannualaccountsshowthat the groupincurredenvironmentalprotection andimprovementcostsin the 2024and 202 3financialyears

to atotal costof €630,485ande€583517, respectively

Thed N2 dmigllrigcommitmentto naturalresourcesandthe environmentisreflectedin how it operates We aim to minimisethe negativeimpactthis might haveand do so by
rationalisingresourceand energyconsumptionand preventingpossiblesoil, air and water pollution. With this in mind, our activitiesare managedand carriedout efficiently and

sustainably
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2.2. Environmental risks and biodiversity protection

SPGappliesa principle of precautionin its operationsand adopts an analyticaland
problem-solvingapproachto any adversecasesor situations,ensuringwe adopt the
most effective and satisfactory solutions to minimise environmental impacts and
hazards

At SPGwe have adaptedour production processto apply the three sustainabilityRs
reduce, reuse and recycle We strive to minimise use of excessplastic packagingon
productsandto devisenew solutionsso that the high-value materialswe manufacture
canbereusedand havean extendedlifespan

Furthermore,we userecycledmaterialson someof our productionlinesto further the
circulareconomy Thisnew outlook in our activity meanswe canreducethe material
waste produced during extrusion, as well as reuse postindustrial and post-
consumptionmaterialsand stop them from contaminatingthe environment In doing
so,we minimisethe carbonfootprint generatedduring packagingnanufacture

In compliancewith the European’ 2 Y Y A a @actho2pja® &PGs alignedwith the 54
proposalsfor closingthe life cycle of products More specifically,we adhereto the
recommendationsin the Europeanstrategy on plastics Thanksto this proposal,we
strive to innovate efficiently in the plastics sector and guarantee provision of the
recycledresourceproductresourcecycle

Severalyearsago, we askedourselveshow we could better care for our planet The
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answerwas clear. we neededto reduceour carbonfootprint by researchinghow to
obtain more environmentally friendly materials and offering our clients more
innovative,responsiblesolutions In doingso,we aimto protect biodiversity

CO2 REDUCTION

Includes downgauged
solutions that reduce your
carbon footprint.

RECYCLABLE

made from recyclable

materials.

This is our range of products



2.3. Circular economy: waste and recycling

Currentlegislation,Decision2014 955EU, defineswaste as any substanceor object
whichthe holder discards,ntendsto discardor is requiredto discard Thelegislation
containsthe EuropeanList of Waste (LoW) designedto create a standardisedsystem
for classifyingvasteacrosshe EuropeanJnion

As mentioned, we have adapted our production processto apply the three

sustainabilityRs reduce, reuse and recycle To this end, we aim to reduce excess
plastic packagingon productsand devisenew solutionsfor our productsso that they

canbe reused We will alsouserecyclablematerialon someof our productionlinesto

foment the circulareconomy

The packagingsector is among the industries most affected by sustainabilitydriven
changes For years, producers have been immersed in a processof researchand
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innovation to develop sustainableplastics, bioplasticsand materials that facilitate
separationandrecyclingprocesses

The plastics circular economy is not limited to recovery or material production
processesalone Technicalresearchin the industry contributesto the goalsof this
closedeconomythrough contributionssuchasthe following:

w Plastic packagingextends the shelf life of food and, as such, prevents waste in
consumablegoods

wThea S O (figndiimitmentdrivescompaniesto acquirecertified guaranteeshat
their industrialwasteis reincorporatedinto their productionprocesses

w Consumerawarenessof waste separationand endeavoursby local systemsand
recycling companiesgenerate a steadfast commitment to reuse of materials and
enhanceproductionof mono-materialplasticsto eliminate pollution issues

w Closedloop production processesalso help companiescontrol and decreasethe
impactthey haveon the environmentand bring their ecotaxesdown




