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Letter from the Chairman

For SPG, 2024 was a year marked by notable achievements and changes that have reinforced our position as leaders in the packaging 
industry. From our expansion to our strategic alliances, this year we strove to deliver innovative and sustainable solutions, prioritising 
proximity and personalised client care.

This year, we took a major leap forward in our internationalisation strategy by expanding our presence in key markets, such as the 
United Kingdom, Italy, France and Greece. Onboarding new representatives in these regions was key to consolidating trade 
relationships, increasing our market share and ensuring our products reach a greater number of clients around the world.

By purchasing Rotor Print, we strengthened our position in the global market and broadened our capabilities. By integrating the 
facilities into our existing operations, including ISO 15378 and GMP certified cleanrooms, we have been able to position ourselves as a 
leading supplier of medical and pharmaceutical product packaging and meet the most demanding of quality, safety and sustainability 
standards. Not only does this collaboration give our clients the option of more innovative solutions, but it also fortifies our shared 
commitment to excellence.

2024 was a year of significant regulatory changes for the packaging industry at national and European level, with the aim of making 
packaging more sustainable, decreasing waste and harmonising rules across the European Union. In this regard, we are channelling all 
efforts into meeting the legal requirements for Extended Producer Responsibility (EPR), recyclability and the recycling rate of our 
products.

In 2024, we gained considerable ground in our commitment to sustainability. We invested in modernising our production processes by purchasing new and more efficient 
machinery. This technological update has optimised our operative capacity, and we now consume less energy to manufacture the same amount of material or, in some cases, 
even duplicate production. We managed to significantly increase the percentage of recycled waste, reaching 70%. We continue to broaden our sustainable materials portfolio 
and have positioned ourselves as the APET supplier with the highest rate of recycled content in its products.

These achievements are the result of the effort made by the organisation and its steadfast commitment to an industry that is engaged in the manufacture of more sustainable 
packaging and decreasing the amount of waste that is generated.

We had an even greater positive impact on our local community through new collaborations with local entities and fresh sponsorships that support young people and give them 
their first taste of employment through work experience in our facilities.

We have made additions to our work-life balance measures with the aim of improving employee wellbeing, which is a core company value.

We ended 2024 by intensifying our endeavours and reinforcing our commitment to sustainability.
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1. Introduction

This Non-Financial Information Statement (hereinafter NFIS) was written in accordance 
with Act 11/2018 of 28 December, which amends the Code of Commerce, the revised 
text of the Spanish Companies Act approved by Royal Legislative Decree 1/2010 of 2 
July and Act 22/2015 of 20 July on Statutory Audits as regards non-financial 
information and diversity (superseding Royal Legislative Decree 18/2017 of 24 
November).

As provided for in Act 11/2018 of 28 December, certain companies, including SP Group, 
must include an NFIS in their management report or provide this information 
separately, ensuring this is stated clearly in their management report. The information 
in the report must explain the evolution, results and situation of the group and the 
impact of its activity with regards to, at the very least, environmental and social 
matters, respect for human rights and the fight against corruption and bribery, as well 
as information on personnel, including any measures taken to promote equality of 
treatment and of opportunities for men and women, to prevent discrimination, for 
inclusion of people with disabilities, and on universal accessibility.

As provided for in article 49.6.e) of the Code of Commerce introduced by Act 11/2018, 
Global Reporting Initiative (GRI) standards were used to calculate the key non-financial 
indicators indicated in this NFIS.

The financial and non-financial information was taken from accounting and 
documentary records, regulations and/or internal procedures established by the SP 
Group Board of Directors, which is responsible for identifying the risks associated with 

financial and non-financial information, and designing and implementing the 
company's control system.

SP Group (hereinafter SPG or group), comprising Plastienvase, S.L. and its subsidiary 
companies, incorporates its Non-Financial Information Statement in an appendix to the 
Management Report accompanying the 2024 consolidated annual accounts.
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1.1. Business model

a) Business environment and scope of activity

The SPG headquarters are located in Villarrubia (Córdoba, Spain) and, since it was 
established in 1985, the company has been an independent, leading Spanish company 
in the flexible packaging industry. SPG mainly supplies its products to the national and 
international food industry, as well as non-food industries (hygiene, healthcare 
products, automation, cosmetics and others).

The ƎǊƻǳǇΩǎ business activity includes manufacture and transformation of flexible 
plastic; sales; imports and exports; and printing onto a range of polymers, such as 
polyethylene, multi-materials and derivatives, and paper. Our experience means we 
are a benchmark company in the field of manufacture of materials for flexible 
packaging.

Let us stress that SPG has been manufacturing flexible packaging for 39 years. It is not a 
matter of chance, therefore, that we understand that, when it comes to flexibility, it is 
our flexibility to adapt to our ŎƭƛŜƴǘǎΩ needs that truly counts. The latest printing 
techniques and continuous product and production process innovations mean we can 
respond efficiently to whatever the market needs.

From our five manufacturing facilities located strategically in Spain and France, we 
offer our clients the widest range of flexible packaging on the market. We have the 
capacity to respond to our ŎƭƛŜƴǘǎΩ needs.

We aim to offer our clients customised industrial packaging solutions and utilise close 

client collaboration to position ourselves as the leading group in the market with the 
shared goal of guaranteeing consumers the best possible experience.

The group's business activity extends principally across several European countries, 
among which Spain and France play a key role. Our lines of business are explained 
hereunder.
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Printed material

At ϵ102,173,336 of the volume of business and 59% of the ƎǊƻǳǇΩǎ turnover in 2024 όϵ92,722,430 of the volume of business and 54% of the ƎǊƻǳǇΩǎ turnover in 2023), this segment 
of activity constitutes the largest portion of the group's activity and includes the three printing systems explained below.

This is a versatile, high-speed printing technique. It can 
be used with any material, offering high-quality graphics 
that transfer very detailed images and blends, using up to 
9 colours.

The rotogravure technique uses inks that are high in 
intensity and achieve a beautifully glossy quality finish, 
even with complex and detailed images. This is why 
rotogravure is an excellent option for designs with a large 
amount of blending and for long runs.

This flexible printing technique is perfect for designs that 
require intense and brilliant tones in medium and large 
print runs from 15,000 m2 upwards with a high printing 
speed. Flexography printing requires printing plates with 
raised images that create the printing area. 

It is a rotational printing technique that transfers the 
image directly onto the medium and, since it is incredibly 
flexible and adaptable, it can be used on any type of 
material or flexible substrate.

Digital printing makes it possible to personalise designs 
one by one. This technique can turn packaging into a 
marketing and communication tool to achieve enhanced 
versatility thanks to designs that go straight from the 
computer to the machine. The system is ideal for short 
and very short runs from 1,000 m2 upwards, and is 
perfect for one-off seasonal campaigns, promotions and 
market tests.

Digital printing does not require plates or any added 
extras, with designs being reproduced directly from the 
computer using 7 inks. The quality is very high and 
comparable to systems such as rotogravure.
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1.1. Business model
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Non-printed material

From a revenue perspective, this is the ƎǊƻǳǇΩǎ second segment of activity and accounts for 41% of the ƎǊƻǳǇΩǎ turnover and ϵ71,019,124 of the volume of business in 2024 (46% 
of the group's turnover and ϵ79,011,218 of the volume of business in 2023). For any company, product packaging solutions are part of the marketing strategy value chain. 
Choosing the very best solution is key to ensuring products are adequately packaged and preserved.

It is our main goal to provide our clients with the broadest possible range of personalised solutions for industrial packaging of food and non-food products. As such, our range 
includes rigid, semi-rigid, flexible, flexible with a metallic finish, and flexible with aluminium packaging solutions. Furthermore, our leading experts are committed to finding new 
solutions and improving the quality of our products.

1.1. Business model
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1.1. Business model

PRINTED MATERIAL ς ϵмлнΣмтоΣоос

NON-PRINTED MATERIAL ς ϵтмΣлмфΣмнп
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1.1. Business model

b) Organisation and structure

Organisational structure

SPG is a group of companies, of which Plastienvase, S.L. is the parent company. The organisation chart is indicated below.

Plastienvase, S.L.

Plastienvase Francia, S.A.R.L Rotor Print, S.L.
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1.1. Business model

Functional organisational structure

The organisational structure at the group's companies is shown here.
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1.1. Business model

The ƎǊƻǳǇΩǎ headquarters are located in Villarrubia, Córdoba (Spain) and it has two 
facilities (Villarrubia and Espiel) in that province and one facility in Arras (France). A 
further two facilities in Olost, Barcelona (Spain) were acquired in 2024. The total 
number of employees for the period was 778 (633 in 2023).
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1.1. Business model

Objectives and strategies

Our business philosophy is to provide our clients with the broadest possible range of 
custom solutions for industrial packaging. With this in mind, we work closely with our 
clients to achieve the common goal of guaranteeing their consumers the best possible 
experience.

One of our main roles is to preserve, transport and contain food in a manner that is 
safe for consumers. As such, SPG manufactures single and multi-layer films for use with 
food, and prints them using flexography, rotogravure and digital printing systems.

With the acquisition of Rotor Print, S.L. in July 2024, we added manufacture and 
printing of flexible packaging for food and the pharmaceutical industry to our range. All 
the manufacturing processes are carried out in cleanrooms. We use rotogravure and 
HD flexography printing systems.

We have 39 years of experience and SPG has diversified to offer products adapted to 
serve the cosmetics, food, healthcare, automotive, industrial, pharmaceutical, pet food 
and personal hygiene industries.

Strategic lines

{tDΩǎ range of materials can be used across many and varied markets. We specialise in 
the food industry and, as such, we work with manufacturers of fresh, dry and frozen 
foods, among others. We also provide solutions for non-food markets, including 
personal hygiene and perfumery, automotive products, the pharmaceutical industry, 
chemical and biological products and other non-food products.

Values

Our values embody a philosophy that shapes everything we do.

Ongoing adaptation 
and flexibility 

driven by client 
demand

Human capital 
as our 

differential 
value 

Process quality Loyalty and 
respect for the 
organisation

Flexibility, 
adaptability and 

efficiency
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1.2. Policies and results

a) Corporate governance, responsibilities and risk management

As the entity responsible for determining the ƎǊƻǳǇΩǎ general policies and strategies, it 
is the Board of 5ƛǊŜŎǘƻǊǎΩ duty to systematically design, assess and review the system of 
corporate governance and its application by approving group corporate policies.

The SPG governance model is based on transparency, ethics, diligence and division of 
roles among management bodies with regards to decision making and execution, 
control and monitoring. The group's Corporate Governance Model stipulates the 
activity and behaviour guidelines that are aligned with the principles, commitments 
and lines of activity defined in the Code of Conduct and explained in the internal 
Policies and Rules. Implementation of the Corporate Governance system leads to the 
establishment of an internal regulatory framework for the group that is anchored by 
the Articles of Association and Code of Ethics.

The Articles of Association are the general rules governing operation of the group and 
the Code of Ethics is the catalogue of principles that the company adopts as its basic 
rules of conduct for operation. The group also has a Code of Business Conduct for 
regulating certain fundamental behaviour rules that are grounded in integrity, honesty, 
fair play and legal compliance.

The different policies that SPG applies to matters of the environment, social issues, 
respect for human rights, personnel and the fight against corruption and bribery are 

indicated and explained in the corresponding sections of this report. SPG also strives to 
improve the quality and safety of its activities by performing internal and external 
audits that foster continuous improvement. As such, the group is certified in and 
adheres to the following Management Systems:

In December 2024, we obtained FSC certification for the purchase of FSC Mix and FSC 
Recycled paper for the manufacture and sale of spools and FSC Mix and FSC Recycled 
multi-material packaging (paper + film + plastic) using the transfer system. 

We were also awarded the ECOVADIS seal in recognition of our accomplishments in 
matters of sustainability.
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1.2. Policies and results

b) Board of Directors

The Board of Directors serves as the ƎǊƻǳǇΩǎ highest governing and supervisory body, 
and it adheres to the principles of Good Corporate Governance for unlisted companies 
stipulated in the Code of Good Practices.

The Board of Directors has 5 members:

ω 1 Chairman
ω 2 Managing Directors
ω 1 Board Member
ω 1 Secretary (non-board member)

The Board of Directors serves as the ƎǊƻǳǇΩǎ highest governing and supervisory body, 
and its functions are stipulated in the Articles of Association. The .ƻŀǊŘΩǎ consistent 
guiding principle is to carry out its duties with diligence, loyalty and good faith and to 
do so in the best interests of the company.

c) Code of conduct and principles of corporate responsibility

While it is not intended to address all possible situations, SPG has a code of business 
conduct that is designed to provide a guidance framework for conduct. 

All SPG employees are expected to always base their actions on two fundamental 
principles of action:

ω Avoiding conduct of any kind that could damage or endanger SPG or its reputation.

ω Behaving in a legal and honest manner.

The code also includes the rules and principles to which the Group and its parties must 
adhere, and it addresses the following areas :

ω Compliance with the law at all times
ω Conflicts of interest
ω Kinship
ω Confidential information
ω Protection of company assets
ω Quality in the workplace
ω Enhancing diversity and respecting the personal dignity of employees
ω Compliance with the code of conduct and its provisions
ω Guaranteeing integrity, no matter what the circumstances

d) Whistleblowing channel

There is an internal channel at SPG for reporting, processing, investigating and 
resolving any complaints and incidents related to the ŎƻƳǇŀƴȅΩǎ code of conduct.
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1.3. Key business risks and indicators

a) Stakeholders and communication channels

SPG has identified its key stakeholders with the aim of fostering effective commitment, 
strategically guiding our dialogue and advancing operational excellence at our organisation. With 
the needs of the different stakeholders in mind, we have established a set of goals to address 
their demands and deliver solutions.

b) Materiality matrix

The materiality matrix links the impact of stakeholders on assessments and decisions with the 
importance of the organisation's economic, environmental and social impacts, in addition to the 
significance of those aspects to the strategic vision and priorities of the ƎǊƻǳǇΩǎ business activity.

Based on conversations with our stakeholders, we performed a materiality analysis which 
enhanced our understanding of their expectations, needs and concerns. As such, we have been 
able to analyse and implement a series of initiatives that also ensure we are aligned with the 
latest national and regional environmental, social and corporate governance requirements.

The materiality matrix shown here is the result of that process of participation.
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2. Environment

SPG is committed to protecting the environment by rationalising its use of resources 
and energy, as well as preventing any potential soil, air and water pollution. To this 
end, our activities are managed and carried out in an efficient and sustainable manner. 
We achieve these goals by implementing and sustaining an integrated Quality and 
Environment Management System based on the ISO 9001, ISO 14001 and ISO 50001 
standards.
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2.1. Current foreseeable impact of activities

We identify and assess the environmental factors that affect our activity and we analyse the impact they have and the hazards they pose. This includes aspects such as:

By the same token, the ƎǊƻǳǇΩǎ consolidated annual accounts show that the group incurred environmental protection and improvement costs in the 2024 and 2023 financial years 
to a total cost of ϵ630,485 and ϵ583,517, respectively.

The ƎǊƻǳǇΩǎ ongoing commitment to natural resources and the environment is reflected in how it operates. We aim to minimise the negative impact this might have and do so by 
rationalising resource and energy consumption and preventing possible soil, air and water pollution. With this in mind, our activities are managed and carried out efficiently and 
sustainably.

Consumption of fossil 
fuels and Co2 emissions

Decreasing consumption of plastic 
and use of virgin, reformulated

 or mono-materials in our production 
process and end products

Accidental spillages (inks and toner) 
that have a direct impact on soil 
contamination and surface water

Consumption of raw 
materials and natural 

resources, (water, energy, 
etc.)

Waste generation and 
management (inks, toner, 

glue, etc.)

Noise generation
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2.2. Environmental risks and biodiversity protection

SPG applies a principle of precaution in its operations and adopts an analytical and 
problem-solving approach to any adverse cases or situations, ensuring we adopt the 
most effective and satisfactory solutions to minimise environmental impacts and 
hazards.

At SPG, we have adapted our production process to apply the three sustainability Rs: 
reduce, reuse and recycle. We strive to minimise use of excess plastic packaging on 
products and to devise new solutions so that the high-value materials we manufacture 
can be reused and have an extended lifespan. 

Furthermore, we use recycled materials on some of our production lines to further the 
circular economy. This new outlook in our activity means we can reduce the material 
waste produced during extrusion, as well as reuse post-industrial and post-
consumption materials and stop them from contaminating the environment. In doing 
so, we minimise the carbon footprint generated during packaging manufacture.

In compliance with the European /ƻƳƳƛǎǎƛƻƴΩǎ action plan, SPG is aligned with the 54 
proposals for closing the life cycle of products. More specifically, we adhere to the 
recommendations in the European strategy on plastics. Thanks to this proposal, we 
strive to innovate efficiently in the plastics sector and guarantee provision of the 
recycled resource-product-resource cycle.

Several years ago, we asked ourselves how we could better care for our planet. The 

answer was clear: we needed to reduce our carbon footprint by researching how to 
obtain more environmentally friendly materials and offering our clients more 
innovative, responsible solutions. In doing so, we aim to protect biodiversity.
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Current legislation, Decision 2014/955/EU, defines waste as any substance or object 
which the holder discards, intends to discard or is required to discard. The legislation 
contains the European List of Waste (LoW) designed to create a standardised system 
for classifying waste across the European Union.

As mentioned, we have adapted our production process to apply the three 
sustainability Rs: reduce, reuse and recycle. To this end, we aim to reduce excess 
plastic packaging on products and devise new solutions for our products so that they 
can be reused. We will also use recyclable material on some of our production lines to 
foment the circular economy.

The packaging sector is among the industries most affected by sustainability-driven 
changes. For years, producers have been immersed in a process of research and 

innovation to develop sustainable plastics, bioplastics and materials that facilitate 
separation and recycling processes.

The plastics circular economy is not limited to recovery or material production 
processes alone. Technical research in the industry contributes to the goals of this 
closed economy through contributions such as the following:

ω Plastic packaging extends the shelf life of food and, as such, prevents waste in 
consumable goods
ω The ǎŜŎǘƻǊΩǎ firm commitment drives companies to acquire certified guarantees that 
their industrial waste is reincorporated into their production processes
ω Consumer awareness of waste separation and endeavours by local systems and 
recycling companies generate a steadfast commitment to reuse of materials and 
enhance production of mono-material plastics to eliminate pollution issues
ω Closed loop production processes also help companies control and decrease the 
impact they have on the environment and bring their ecotaxes down

2.3. Circular economy: waste and recycling
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